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 Research focusing on analysing the social media 
content and its visualization 

• Time series
• Users´ typology („Key players“)
• Sentiment

 Results used in commercial sphere

ProjectProject



VisualizationVisualization
•Psychology of color perception

 + blue, red, green
 o purple, black
 - yellow, orange

Visually impaired people (disorder of color 
perception)

Normal perception Disorder of perception







Cummulation of users in specific time 
(extent)
after the 1st round of elections

Specific graphsSpecific graphs



ClustersClusters

Cummulation of contributions or users (grouping) 
(e.g. Facebook – friendship list)



PolygonsPolygons

Explain relationship between key words or topics discussed



Results of Sample TestingResults of Sample Testing
 More than 70% of test participants find polygons 

useful for their work
 About 83% of test participants want to use clusters 

for visualizing their analysis results
 98% of test participants think Specific graph 

illustrating cummulation of variables is very 
valuable

 A business oriented company is using our results 
and designs for commercial purposes. 



Thank you for your attention.Thank you for your attention.
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