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Convey:  A New Generation of Social Intelligence 
Sentiment Symposium 
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Correlating consumer confidence with mentions of “jobs” on Twitter 
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Yay!  Steve Jobs launches a new iPhone! 

3 



© 2011 Converseon Inc. Proprietary and Confidential 

Strange Bedfellows 
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Whenever Anne Hathaway's 
name appeared with any 
regularity in news stories, 
Berkshire Hathaway A shares 
rose in value. 
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Relevance often fails with “word spotting” 

•  “T-Mobile” will be found quite 
easily 

•  “Sprint” not so much 

•  “Verizon Wireless” is also not 
easy to isolate 
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Booleans are like doing wood carving with a chain saw 

•  How do you set up a Boolean search for Sprint? 

•  “sprint” AND “phone”? 

•  “sprint” AND “cell”? 

•  “sprint” AND NOT “car”? 

•  “sprint” AND NOT “race”? 

•  “sprint” AND NOT “run”? 
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Instead, train with machine learning 
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Word-spotting sentiment analysis misses sarcasm 

“Oh, the iPhone is a 
beautiful girl, no doubt.” 
 
The automated sentiment 
analysis failed to identify the 
sarcasm and coded the 
entry as positive for iPhone, 
while failing to understand 
the author was actually 
saying there was no value 
for the iPhone beneath its 
flashy exterior 
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Word-spotting sentiment analysis misses nuance 

You know that these 
are negative, but 
there is no word to 
tell the algorithm 

These would be 
marked neutral by 
most algorithms 
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“I waited on line for 
my entire lunch hour 

at my Wells Fargo 
branch today.” 

“State Farm never 
told me I had no 
flood coverage.” “Amazon wouldn’t 

refund my money.” 
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Word-spotting sentiment analysis misses context 

•  The same words mean different things 

•  That movie has an unpredictable ending. 
That restaurant has unpredictable food quality. 

•  This new cell phone is small! 
This hotel room is small! 

•  What’s a poor word-spotting 
algorithm to do? 
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•  Lack of relevance: Many 
conversations you think are about you, 
aren’t.  

•  Poor accuracy: Many automated 
sentiment solutions are as good as a 
coin flip. 

•  Generic:  All analysis is applied the 
same way across domains 

•  Language Evolves:  Slang, sarcasm 
is rampant in social media. Dictionary-
based approaches are largely 
ineffective. 

Word spotting leads to the wrong conclusions 
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Convey™ is a powerful text analytics engine, yielding the industry’s 
best accuracy; over 90% of human performance. 
Dataweek Social Media Innovator of the Year.  

It utilizes natural language processing, 
statistical modeling and machine learning 
techniques to return content-specific 
annotations. 
 
Supported annotations include: 
 
•  Sentiment (polarity) 
•  Emotion 
•  Intensity 
•  Spam 
•  Relevance 
•  Custom Classifiers 

Highly scalable, large-
volume text analytics 
achieving human-level 
performance 

Convey™ scales human-level accuracy in text analysis 
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Convey opens the door to a new generation of insight 
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Our Academic Pedigree 
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Dr. Philip Resnik  
Lead Scientist 

Dr. Jason Baldridge 
Sr. Data Scientist 

Dr. Baldridge is a a noted expert in Natural 
Language Processing.  
 
He currently holds a tenured position as an 
associate professor of computational 
linguistics at the University of Texas at Austin. 
 
In 1999, he co-founded the OpenNLP project 
and created the OpenNLP Toolkit, which was 
recently incorporated into the Apache Software 
Foundation’s portfolio. 

Dr. Resnik holds joint appointments in the 
Department of Linguistics and at the Institute 
for Advanced Computer Studies as a professor 
at the University of Maryland. 
 
His research focuses on combining 
knowledge-based and statistical methods for 
natural language processing 
 
His current work is supported by NSF, DARPA, 
IARPA, ARL, and a Google Research Award. 
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•  New Convey announcement today 

•  Classifiers specific to industry verticals 
–  Automotive 

–  Pharmaceutical 

–  Hospitality 

–  Financial services 

–  Consumer Packaged Goods (CPG) 

–  Consumer/Business technology 

Classifiers need not be one-size fits all 
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Mike Moran 
Chief Strategist 
mmoran@converseon.com 

Thank you 


