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We Believe

Social data has unlimited value
and near limitless application




The Ideas Expressed Today Come From

Delivering social data for over 4 years . . .

Serving 8 of the 9 leading social media monitoring firms. . .

Our customers serving over 90% of the Fortune 500 . . .

Delivering over 100 billion activities every month . . .




Data Considerations for Sentiment Analysis
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Completeness




Many Sources of Social Conversation
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The Social Cocktall
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Applying the Social Cocktalil
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Reach and Shelf-Life of Tumblr

Due to the large size of the full reblog network, this visualization shows only
rebloggers who have been reblogged by others.
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